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EDITORIAL

THE month of March 
2016 marks the second 
year anniversary of the  
Consumer Voice. Annual 
anniversaries are significant milestones 
in the life of any organization, particu-
larly publications. We are extremely 
grateful for the support of our advertis-
ers, writers and especially our readers, 
for whom this is all done.

As we look forward, the Consumer 
Voice will continue its efforts to form 
partnerships and develop good working 
relationships with those entities, both 
private and public, that share a consumer 
protection mandate. It is our belief that 
consumer education, our primary focus, 
is the endeavour that would allow us to 
find that common ground of cooperation.  

As most of our readers would be 
aware, World Consumer Rights 

Day (WCRD) is celebrated around the 
world each year on March 15th. This 
year’s theme, as determined by Consum-
ers International (CI), the international 
federation of consumer organizations, is 
‘Taking Antibiotics off the Menu’. This is 
the second consecutive year that CI has 
chosen a theme involving healthy diets, 
last year’s theme being ‘the consumer 
right to healthy foods’.

This prompted us, and the Consumer 
Welfare Unit of the Ministry of Labour 
& National Insurance, to last year part-
ner with the Nutrition Unit of the Min-
istry of Health/Department of Public 
Health, to more effectively speak to the 
theme of healthy foods. We are now more 
aware of what each Unit does, and seek 
future opportunities to cooperate in are-
as of mutual concern. One such area that 
deserves mention is the present review 
of the Breadbasket List by the Nutrition 
Unit, with a view to making recommen-
dations on behalf of Bahamian consum-
ers, for the inclusion of more healthy 
foods on that list.  The list dates back to 
1971 and has never before now been re-
viewed from a healthy foods perspective. 
This is what is possible when Govern-
ment Ministries, Departments, Agen-
cies, NGOs and the private sector engage 
each other in public/private sector part-
nerships and collaborative efforts.

In this second year anniversary edition 
of the Consumer Voice, we are pleased 
to print articles from both the Nutrition 
Unit, and Bahamas Bureau of Stand-
ards and Quality that speaks to this 
year’s WCRD theme, from a Bahamian 
perspective.  Further to this, we are so 
pleased to learn that College of The Ba-
hamas students are now using the Con-
sumer Voice as resource material in their 
various disciplines of study. We would 
only ask that they give credit where cred-
it is due. This speaks volumes to the qual-
ity of our articles and subject mastery of 
our writers. We invite you all to continue 
this journey with us as we seek to become 
The Bahamas’ primer for consumer edu-
cation.  
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Unhealthy Food Supply…
By Camelta Barnes
Senior Dietician
Nutrition Unit –Ministry 
of Health/ Department 
of Public Health

What you buy or more 
accurately, what you 
refuse to buy in the 

food stores or in a restaurant 
can be one of the most impor-
tant actions you can take, not 
only for your health and that of 
your family but for the health 
of every person in this country. 
Keep in mind as you read this 
article that more than 95 per 
cent of our food is imported in-
cluding most of our meat and 
meat products.

This year’s Consumers In-
ternational, “World Consumer 
Rights Day” theme, is centered 
on taking antibiotics off the 
menu.  You may wonder how an-
tibiotics can end up on the menu 
in the first place. Well through 
food producing animals such as 
chickens, turkey, cattle, and pigs 
as well as through contamina-
tion of surrounding habitats.  

The United States (where the 
great majority of our food is im-
ported) Food and Drug Admin-
istration 2009 Summary Report 
on the distribution of antibiotic 
use in the US, revealed that 80 
per cent of all antibiotics are re-
served for use in animals.

As used in humans, farmers 
and veterinarians may use anti-
biotics to treat infections in ani-

mals.  The alarming  concern is 
that the  majority of the 80 per 
cent of antibiotics are currently 

used at low non-therapeutic 
levels in animal production to 
promote growth and to prevent 

disease that can occur in con-
fined, unsanitary living condi-
tions often found in mass animal 
production operations. In other 
words, antibiotics are being used 
consistently in animals that are 
not sick, which gives rise to the 
overuse of antibiotics, creating 
antibiotic resistance as well as 
potential for antibiotic residues 
on food products becoming a 
major food safety concern.

According to Consumers In-
ternational, antibiotic resistance 
occurs when bacteria and mi-
croorganisms become familiar 
with the over used antibiotic, 
therefore building immunity to 
it. This resistant bacteria can be 
transmitted to humans through 
direct contact, contact with 
contaminated animal products, 
and through the contamination 
of the environment (water and 
soil) with animal waste.

Antibiotic abuse can have 

CONTINUED ON NEXT PAGE

PLANT-BASED DIETS can boost your immune system which reduces your risk of acquiring an infection in the first place. Fewer infections results 
in less antibiotic overuse in humans.
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vere effects on people, for 
example, workers in contact 
with food producing animals 
have a higher incidence of 
transmitted resistant bacteria 
that cause antibiotic resistant 
infection. 

Also, as antibiotic resistant 
bacteria become more com-
mon in food production, anti-
biotics are becoming less ef-
fective in treating infections in 
humans and animals. Further-
more, antibiotic residues on 
animal products, poses a threat 
to food services and food prep-
aration settings.

Needless to say, the overuse 
of antibiotics on farms creates 
a food supply that can be dan-
gerous to population health, 
especially those that are most 
vulnerable, i.e. children, the 
elderly, pregnant women and 
people with compromised im-
mune systems. 

 Another important factor to 
consider is dietary exposure, in 
other words the more you are 
exposed to the threat, the high-
er the risk.  I think it is safe to 
say that meat and poultry are 
pretty much staple delicacies 
found on the daily menu and 
plate of the average Bahamian. 
The volume of meat and poul-
try consumed in this country 
appears to be very high, in-
creasing the risk to the trans-
mission of resistant bacteria.

So the question begs, what’s 
the solution? What can we eat?  
This is a pretty complex issue, 
certainly not one where you 
will find a nice clean cut an-
swer.

In May 2015, the World 
Health Assembly endorsed a 
Global Action Plan to address 
antibiotic resistance including 
five strategic objectives:

• To use existing medicines 
wisely

• To improve awareness
• To strengthen surveillance 

and research
• To reduce infections in the 

first place
• To ensure sustainable in-

vestments, also in research and 
development for replacement 
products and better diagnostic 
tools. 

In healthcare, caution must 
be taken to prevent the over 
prescribing of antibiotics and 
patients need to be more com-
pliant in following instructions 
on taking antibiotics.  As con-
sumers of meat and poultry, 
consider reducing your overall 
meat and poultry consump-
tion, remember, the more the 
dietary exposure the more the 
risk. You may also want to con-
sider moving towards a more 

plant-based diet. 
Plant-based diets can boost 

your immune system which 
reduces your risk of acquiring 
an infection in the first place. 
Fewer infections results in less 
antibiotic overuse in humans.

In summary, antibiotic re-
sistance is a worldwide grow-
ing concern. As consumers, de-
mand that you know what is in 
your food. Demand food safety 
and protection standards and 

regulations. Learn how your 
agricultural systems work. Be-
come the informed consumer 
and take action and make wise 
and healthy food choices, not 
only for your health and that of 
your family, but for the health 
of every person in this country.

Sources: Consumer Interna-
tional Campaign Guide, White 
Paper on Antibiotic Use in Food 
Systems- American Dietetic As-
sociation
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Unhealthy People…
FROM PAGE 3

FOOD security, food safety and 
diet are essential factors necessary 
to obtain good health. We live in an 
industrialized world, where people 
are eating more highly processed 
foods. The negative impact of un-
healthy diets, food insecurity and 
food-borne diseases is apparent and 
a common issue in many countries.

One major area of concern in-
volved in food safety and security is 
the use of antibiotics in foods. Anti-
biotics are widely used in food ani-
mal production for reasons includ-
ing therapy, prevention of bacterial 
infections and for growth promo-
tion.  Due to low cost and availabil-
ity, antibiotics are often used over 
alternatives. The rapid acceleration 
in the rates of obesity, diet-related 
Non-Communicable Diseases, and 
the development of antibiotic resist-
ance in food has led to a nutrition 
and demographic transition.

 The Bahamas, being no excep-
tion to these occurrences, has taken 
steps towards ensuring safety and 
quality for food and other products 
and services by implementing the 
necessary quality infrastructure 
(QI) systems, particularly through 
standards development, quality as-
surance, testing, and metrology 
services. One said component of 
this QI is The Bahamas Bureau of 
Standards and Quality (BBSQ), the 
agency responsible for the coordina-
tion of the development and prom-
ulgation of national standards, in 
order to protect and safeguard the 
health and safety of consumers, in-
dustry and the environment.

Standardization has long been 
a tool used to promote economic 
growth in many countries, but has 
also been instrumental in assuring 
to the health and safety of consum-
ers.

Standardization simply explained, 
can be used to help establish and or 
increase compatibility and safety 
or quality through the process of 
implementing technical standards. 
The advantages of standardization 
are numerous including the benefit 
that standards level the playing field 
for all (business and consumer); 
this undoubtedly brings the needed 
confidence and trust to services and 
products bought.

Thus in order to achieve sustain-
ability on all fronts, economically, 
environmentally and resourcefully, 
whilst promoting innovation and de-
velopment for the enhancement of 
the country, we must work diligently 
to attain a good public health.

‘TAKING ANTIBIOTICS 
OFF THE MENU’

AS CONSUMERS of meat and poultry, consider reducing your overall meat and poultry consumption. You 
may also want to consider moving towards a more plant-based diet. 
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The Consumer 
Protection 
Commission  
IT IS my pleasure to 

introduce you to the 
Consumer Protection 

Commission.  Created by 
legislation, the Commis-
sion functions are as fol-
lows:

1. To advise the Minis-
ter generally in relation to 
consumer issues;

2. To formulate and im-
plement standards in rela-
tion to the consumer pro-
tection policy;

3. To carry out, at the 
request of a consumer 
who has been adversely 
affected, such investiga-
tions in relation to the sale 
of goods or the provision 
of services as will enable 
it to determine whether 
the goods were sold or the 
services were provided in 
contravention of this Act 
and thereafter to make 
such report and recom-
mendations in connection 
therewith as it thinks fit to 
the Minister;

4. To carry out, on its 
own initiative, such other 
investigations in relation 
to the availability of goods 
of any class or description 
as it thinks fit and make 
such report and recom-
mendations as it thinks fit 
to the Minister;

5. To promote the devel-
opment of organisations 
formed for the protection 
of the consumer;

6. To collect, compile, 
analyse and publish infor-
mation in relation to any 
trade or business;

7. To provide informa-
tion to consumers on their 
rights as consumers and 
any other form of consum-
er education;

8. To resolve disagree-
ments between consumers 
and providers; and

9. To carry out such oth-
er functions as the Minis-
ter may assign to the Con-

sumer Commission from 
time to time.

The Commission will 
do a public launch in early 
April and thereafter in-
tend to fully engage the 
public as to their rights as 
consumers and what is-
sues can be advanced to 
the Commission for assis-
tance.  Many members of 
the public are not aware 
that they have rights.  
Rights that they are enti-
tled to under the United 
Nations Consumer Bill of 
Rights.  These rights are:

1. The right to safety
2. The right to be 
informed
3. The right to 
choose
4. The right to be 
heard
5. The right to 
satisfaction of basic 
needs
6. The right to re-
dress
7. The right to con-
sumer education
8. The right to a 
healthy environment.

The Commission is 
committed to ensure that 
every Bahamian is aware 
of these rights and that 
their rights are protected 
by the Commission.  The 
Consumer Protection 
Commission does not 
replace the Prices Com-
mission.  The Prices Com-
mission, chaired by Mr 
EJ Bowe, will continue to 
monitor price controlled 
items. The Consumer 
Commission will monitor 
all other consumer mat-
ters and issues.

Consumer protection 
law or consumer law is 
considered an area of law 
that regulates private law 
relationships between in-
dividual consumers and 
the businesses that sell 

goods and provide servic-
es. Consumer protection 
covers a wide range of top-
ics, including but not nec-
essarily limited to product 
liability, privacy rights, 
unfair business practices, 
fraud, misrepresentation, 
and other consumer/busi-
ness interactions. 

Consumers may won-
der what matters can be 
brought to the attention of 
the Commission.  We say 
bring all matters to our at-
tention and we will advise 
you in the shortest possi-
ble time, if we can assist 
or not.  We want to know 
what the issues are, what 
matters keeps you up at 
night or what you believe 
to be a harmful or decep-
tive business practice.  
This Commission was es-
tablished to help you the 
consumer.  Our services 
are free of charge to you.  
However, the Commis-
sion cannot address em-
ployment or labour issues.  
The Commission can defi-
nitely assist consumers 
in addressing issues with 
faulty or defective prod-
ucts or against misleading 
or deceptive advertising 
methods.     

Once the Commission 
is launched in earnest, the 
programmes which will be 
pursued are as follows: 

• Consumer Educa-
tion – Direct and Indirect 
Contact 

• Business Education 
• Market Intelligence 

Services 
• Ad-hoc Research on 

relevant issues 
• Complaint Resolution 

Services 
• Consumer Advocacy 
• Sensitisation of public 

to Consumer Protection 
Legislation .

We invite the public to 
partner with us to tackle 
consumer issues and re-
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store the customer as king.  
We also invite non-gov-
ernmental organisations 
with consumer interests 
at heart to also partner 
with us and encourage 
the establishment of pri-
vate consumer advocacy 
groups to assist us in ac-
complishing our legisla-
tive mandate.

Members of the Com-
mission are:

Senator the Hon Jerome 
Gomez – Chairman

Mr Philip Beneby – 
Deputy Chairman

Rev Shelton Higgs
Mr Calvin Brown
Mr Joseph Brown
Ms Prudence Johnson
Ms Claudine Thompson
Mr Andrew McKinney
Mrs Ethel Bartlette
Mr Bernard Evans
DPS Alpheus Forbes – 

Ex Officio Member.
The Commission can be 

contacted at the following 
address:

CONSUMER 
PROTECTION 
COMMISSION
Teachers & Salaried 
Workers Credit Union 
Building
East Street South
PO Box SS 6364
Nassau, Bahamas
Tel: (242) 393-7795-7
Toll Free: 1 (866) 251-
5404
Fax: (242) 393-7798   
Email: info@
cpcbahamas.com

MEMBERS of the Consumer Protection Commission, standing from left, Joseph Brown, Al-
pheus Forbes, Claudine Thompson, Andrew McKinney, Calvin Brown, E J Bowe, chairman, 
Prices Commission; seated, Ethel Bartlette, Rev Shelton Higgs, Philip Beneby, Deputy Chair-
man, Senator the Hon Jerome Gomez, Chairman, Prudence Johnson.

SENATOR JEROME GOMEZ, Chairman of The Bahamas’ Consumer Protection Commission, 
with Dolsie Allen, CEO of Jamaica’s Consumer Affairs Commission, during a recent visit to 
Jamaica to review the operations of the Jamaica Commission.

2nd Floor, Pineapple Place 
Bernard Road (opp. Village Road Shopping Centre) 

Email: info@lenocorporate.com 
www.lenocorporate.com 
Tel:  [242] 396 3225 
Fax: [242] 396 3249 

Mutual Funds 

Corporate Finance 

Corporate Services  

College Savings Plan 

Individual Retirement Plan 

Brokerage & Trading Services 

Accounting & Payroll Services 

Group Pension & Savings Plan 

Investment Management Services 

Visit us at: 

Individual Investment  
Management Account 

Increase the earning potential of your long term savings 
by using financially sound investment vehicles.  Contact 
LENO Today to learn about your investment options. 

“Bridging Possibilities”  
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Yellow Onions

White Potatoes

Quaker Oatmeal 

Brunswick Sardines

Mahatma Rice

Quaker Grits

Robinhood Flour

Campbell’s Vegetable Soup

Sugar (First Choice)

Roman Meal

Egg

Special Blend White Bread

Hellman’s Mayonnaise

Wesson Cooking Veg. Oil

Carnation Evaporated Milk

3 lbs. N/A 2.29  2.29  2.49  2.69  2.89  - 2.39  1.99  2.19  2.59    1.99         2.89

5 lbs. N/A 2.99  2.39  2.69  3.69  2.99  - 3.69  2.59  3.09  3.19    2.39         3.69

18 oz. N/A 3.99  2.99  3.85  3.89  2.98  - 3.71  3.79  3.89  3.89    2.98         3.99

3.75 oz. N/A 1.17  1.13  1.28  0.99  1.19  0.99 1.10  1.03  1.03  1.07    0.99         1.28

5 lbs. N/A 3.99  4.29  4.29  4.01  4.29  4.01 4.29  4.30  4.30  2.95    2.95         4.30

5 lbs. N/A 4.33  4.30  4.29  4.33  3.79  4.65 4.66  4.60  4.60  4.29    3.79         4.66

5 lbs. N/A 5.03  4.68  4.89  3.99  4.64  4.68 4.97  3.89  3.99  -    3.89         5.03

10 1/2 oz. N/A 0.99  1.39  1.21  1.14  1.29  1.12 1.24  1.57  1.49  -    0.99         1.57

4 lbs. 4.31 1.59  2.49  2.49  2.09  2.49  - 1.99  1.99  -  2.99    1.59         2.99

Loaf 4.66 3.79  3.79  3.80  3.80  3.79  3.80 3.77  3.20  3.89  3.89    3.20         3.89

1 dozen 5.03 2.93  2.93  3.00  2.57  2.49  3.11 2.99  2.55  2.99  3.79    2.49         3.79

Loaf 3.45 3.25  3.25  3.21  3.21  2.89  3.27 3.27  2.70  3.27  3.27    2.70         3.27

30 oz. 6.87 5.49  5.90  5.85  5.44  5.30  5.44 5.58  5.27  5.44  6.44    5.27         6.44

48 oz. 5.00 -  5.00  4.56  3.99  5.00  5.00 4.40  3.99  3.99  -    3.99         5.00

410 g. 1.60 1.29  1.39  1.39  1.39  1.38  1.40 1.19  0.99  1.06  1.22    0.99         1.40

EDITOR’S NOTE:

The minimum and maximum prices displayed are not controlled prices, but rather reflect the price variations found by our Inspectors in the field. 
 
The controlled price is reflected under ‘Actual Controlled Price’.
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PRICE COMPARISON BASKET OF BASIC CONSUMER GOODS

Super ValueActual 
Controlled 

Price
Minimum Maximum

Golden
Gates

Nassau
Street

East
Street

Faith
Street

Fox
Hill

Wulff
Road

Boyd
Road

Oakes 
Field

Town
Centre

Mall
Yamacraw

Brands Units

SELECT FOOD COMMODITIES

February 2016

Lil 
General Budget John 

Chea
John 
Chea BudgetXtra 

Value
Cost 
Rite
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WHAT IS A BROKERAGE ACCOUNT?
IN THE world of investing, 

managing one’s investments is 
equally important as identify-
ing investment vehicles and par-
ticipating in them. Bahamian 
investors who seek to purchase 
shares and participate in various 
opportunities need to stay in-
formed with their investments. 

A Brokerage Account is the 
platform that gives individu-
als the ability to manage their 

investments by way of a portfo-
lio which centralises all invest-
ments under one “umbrella” 
account.  

This “umbrella” account gives 
the investor the ability to track, 
buy and sell their different assets 
through a licensed broker dealer 
house. The different investment 
assets can range from Ordinary 
Shares, Preference Shares, Cor-
porate Bonds, Government 

Registered Stocks (Bonds) or 
Mutual Funds.  Additionally, 
Brokerage Accounts track the 
relevant information related to 
each asset such as current share 
price, original cost, yield, divi-
dend payment date, bond yield 
and bond payment date.

By having a Brokerage Ac-
count, an investor is notified by 
their broker when new oppor-
tunities such as bond issues and 

share offerings via Initial Public 
Offerings (IPOs) are available.  

This is a natural outcome of 
the relationship licenced invest-
ment companies have as the 
‘middleman’ between the capital 
markets and the individual inves-
tor.  Licenced investment compa-
nies are the entities responsible 
for servicing the retail investors 
and they give their existing cli-
ents first preference when invest-

ments become available.
Simply put, a Brokerage Ac-

count is the toolbox that keeps 
investments organised and con-
solidated in one spot. Tracking 
and building wealth is always eas-
ier when a person can determine 
the value of one’s financial tools 
by simply knowing ‘where their 
toolbox is?’ and ‘what is in it?’

Submitted by Khalil Braithwaite
Leno Corporate Services

Key initiatives to strengthen our health
WITH the support of 

the Government of The 
Bahamas, the Public Hos-
pitals Authority has un-
dertaken health strength-
ening initiatives across 
the organisation which 
amount to a progressive 
transformation of public 
hospitals and significant 
enhancement of services 
the Authority delivers.  

The initiatives, when 
complete, will enhance the 
experience and satisfaction 
of patients at PHA institu-
tions, and expand access 
and equity in healthcare 
for all Bahamians, in line 
with the growing aware-
ness and advocacy sur-
rounding the consumer 
rights movement.  

The most immediate 
improvement projects 
have been designated 
“Phase One” of the PHA’s 
transformation strategy, 
and include significant 
improvements to the Prin-
cess Margaret Hospital in 
New Providence, and the 
Rand Memorial Hospital 
in Grand Bahama.  The 
Maternity Ward and Acci-
dent and Emergency De-
partment at Princess Mar-
garet Hospital have been 
prioritised for expansion 
and renovation.  

Over the next several 
months, the PHA will em-
bark on extensive capital 
works in these areas at a 
cost of $13m and $14m 
respectively, resulting in 
an upgrade of essential 
infrastructure, improved 
service delivery and en-

hanced patient experience 
at the Princess Margaret 
Hospital.  

The Rand Memorial 
Hospital will also be re-
vitalised with renovation 
and expansion works that 
will subsume the neigh-
bouring property, formerly 
the Island Palm Resort.  
Key elements of the capi-
tal works include the relo-
cation of the kitchen and 
cafeteria facilities; the 
construction of two new 
4-bedded public wards to 
meet National Health In-
surance (NHI) standards, 
the construction of a new 
8-bedded private ward and 
the placement of on-call 
facilities for medical and 
allied health personnel. 

The Public Hospitals 
Authority has secured a 
facility in Freeport for 
the expansion of general 
practice services and spe-
cialty clinics.  This facility 
will also provide extended 
clinics for primary care 
services and non-urgent 
cases that formerly would 
have increased demand 
at the Rand Emergency 
Department.  This is 
welcome news for the 
residents of Freeport, as 
the nation’s second city 
currently has no public 
primary care facilities in 
operation.  Renovation 
work is scheduled to begin 
shortly and it is expected 
that the facility will open 
its doors to the public by 
the end of May 2016.

In West End, Grand Ba-
hama residents will soon 

see their community clinic 
re-energised by a compre-
hensive renovation and 
expansion project.  The 
existing clinic and nurse’s 
residence will be amal-
gamated into a larger, 
more modern healthcare 
facility which will offer 
expanded space, full ac-
cess for disabled persons, 
increased examination 
and treatment areas, full 
dental suites and for the 
first time the clinic will 
be able to sustain 24 hour 
operations. A trauma area 
is included in the renova-
tion works and the assign-
ment of an ambulance at 
the clinic will for the first 
time offer 24-hour ambu-
latory care to West Grand 
Bahama. 

The National Emer-
gency Medical Services 
(NEMS) will also receive 
a significant boost as a 
part of the Phase One ex-
ercise. Ten (10) new 2016 
Ford E-350 emergency ve-

hicles have been acquired 
by the PHA.  These ve-
hicles are the first instal-
ment of the 25 new ambu-
lances needed to expand 
and upgrade the agency’s 
ambulance fleet which 
will allow for the retire-
ment of aging vehicles and 
the full implementation of 
a decentralised zone sys-
tem of deployment in New 
Providence. 

The cost of the ten 
ambulances is valued at 
$1,401,187, with a total of 
$2.4m invested in the pro-
curement of all 25 vehicles 
and an additional $2m in-
vested in the engagement 
of staff.

In February 2016, the 
Authority executed an 
agreement with Interna-
tional Med-X and Ports 
International Ltd. which 
will transform and en-
hance the radiology and 
diagnostic imaging de-
partments at the Princess 
Margaret and Rand Me-

morial hospitals. 
The agreement, which 

is valued at $7.5m, allows 
for the replacement of the 
present analogue equip-
ment with state-of-the-art 
digital equipment, result-
ing greater efficiency and 
easy access to patient 
records.  The agreement 
also facilitates the pro-
curement of two 64-slice 
CT Scanners and two 
MRI Scanners for deploy-
ment in our public hospi-
tals.

The Public Hospitals 
Authority is in the pro-
cess of acquiring the pro-
prietary software that 
will power the integrated 
Health Information Man-
agement System (HIMS) 
countrywide. This tech-
nology represents a quan-
tum leap forward in the 
management of Patient 
Records because it will 
allow the entire public 
health system to be fully 
integrated across a single 

accessible platform link-
ing the 108 Department of 
Public Health Clinics, and 
all In-patient and Out-pa-
tient clinics and services 
at the Princess Margaret 
Hospital, Sandilands Re-
habilitation Centre, and 
Grand Bahama Health 
Services – inclusive of the 
Rand Memorial Hospital.  

The PHA in partner-
ship with the Ministry 
of Health has engaged a 
number of healthcare pro-
viders to meet the high 
demand for treatment 
and care at our public 
healthcare institutions.  
Staff increases include 22 
pharmacists who will be 
deployed to hospitals and 
clinics on New Providence 
and Grand Bahama. The 
authority has also engaged 
two radiologists and three 
surgeons as well as twen-
ty-two additional physi-
cians and seven network 
administrators and nine 
biomedical engineers.

The Public Hospitals 
Authority remains com-
mitted to its mantra, 
Working Together for 
Best Quality Care, while 
being guided by a man-
agement philosophy that 
balances productivity, 
efficiency and account-
ability with the quality 
patient centred, evidence 
based values that have al-
lowed us to remain at the 
forefront of healthcare not 
only in The Bahamas, but 
in the region.

We are excited about 
what’s to come!

THE ACCIDENT and Emergency entrance at The Princess Margaret Hospital.
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